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Today's
Agenda

By the end of the session, you will...

... your social media strategy!
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Social media is critical.
It's not just a marketing tool.

Whether you are a marketing professional, an entrepreneur, or a
business manager, in today’s marketplace, you need an effective,
profitable social media marketing strategy to get your offerings in front
of your target consumers. 

You need to learn how to use social media platforms to reach and
influence prospects. You need to master the art of developing targeted
content that sparks dialogue and converts. But simply, you need to
learn the art and science of social media marketing and management. 
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Phase 1:
Understand

What social media 

marketing looks like?

Social media marketing includes activities like
posting text and image updates, videos, and other
content that drives audience engagement, as well
as paid social media advertising. 
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The ABCs of Social Media
Marketing

Awareness —
Get people interested
Think about the awareness stage is like
you drive on the highway and seeing
the billboard along the highway. You
are not necessarily to need the product
but you kept seeing it daily.

Brand Loyalty —
Get people convinced
Brand Loyalty meaning your consumer
kept coming back to engaging with your
brand, purchase your products and
services because they are convinced
that your business can fulfill their needs
 

Community —
Get people engaged
Building a social media community is
like gather people who has the same
interest, needs and vision that are
relevant to your brand, products or
services. 
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Traditional
Marketing
Traditional marketing refers to any type of marketing
that isn't online. This means print, broadcast, direct
mail, phone, and outdoor advertising like billboards. 

Social Media
Marketing
Social media marketing is the use of social media
platforms and websites to promote a product or
service. Although the terms e-marketing and digital
marketing are still dominant in academia, social
media marketing is becoming more popular for both
practitioners and researchers.
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Social Trends 2021

73%
of marketers make "increasing customer acquisition"
as their top outcome for social media this year. 
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Social Trends 2021

68%
of people don't think brands share interesting content. 
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Social Trends 2021

70%
of internet user age 55-64 have bought something
online in the past month. 
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Social Trends 2021

85%
of organizations that integrate social media into other
systems are confident in their ROI of social media. 
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Social Trends 2021

60%
of millennials and Gen Z plan on buying from
businesses that have taken care of their workforces
and positively affected society during the pandemic.
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2021 Social Media
Marketing Considerations 

Customer
Experience

Using social media
platforms to bring
connection and fun back
into the customer
experience to create long-
term loyalty. 

Conversation
Matters

Listen to your audience.
Find creative ways of
fitting into the social
conversation instead of
trying lead it.

Generation Booms

Connect with Digital-savvy
baby boomers are the
sweet spot for your social
media platform. 

Analytics

Integrate your social media
platforms with other
systems to bridge the gap
between engagement and
customer identity.  
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Phase 2:
Plan

Ask Questions: 

•Where is your audience located?
•What is the average age and gender of your target buyer?
•What’s their average income?
•Are they homeowners?
•What are their hobbies?
•What industry do they work in?
•Do they have kids?
•What challenges do they face, and what problems do they want to be solved?
•How do they get their information (are they tech-savvy or more traditional)?
•Which of all of the above are my top-paying and most loyal customers?
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Where to start?

This is the step that you put your plan phase into actual
practice.

Phase 3:
Build
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Pick your
Platforms
Knowing each platforms' pros and cons, goals and
values can help you determine which platform suite
your audience.  
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Social Media
Marketing Building Steps

Reach

Think of social media
marketing as tv show
audition. The reach stage is
to reach as many as
people you can to create
the viral effect. 

Engaging

After you reached so many
people, you want to
engage relevant people
with your brand voice. 

Data collection

Collect the data of who are
those engaged with your
brand, products and
services. 

Target

Create organic content of
paid ads specifically target
those who engaged with
your business. 
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Shares

Views

Clicks

Comments

The number of times your profile or posts seen by
people who login and logout. 

Reach
The number of people who saw your post or profile
for at least once. 
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Phase 4:
Test
Meaningful Metrics

JSBC Marketing

The number of times your post or profile has been
clicked on. 

People leave their opinion or engaging with your post
or ads.  

People share your post on their own account or page. 



Phase 5: Refine

Improve messaging
improve your message or
content posted on your
social media 

Reward loyalty
Reward loyal customers by
creating freebies and
discounts.

Widen reach
Open up the audience by
using SWAT Analytics to
reach potential consumers. 

Click Through
Insert links that drive to the
sales page or landing page
in order to increase sales. 

Increase
engagement
By creating interacting
content to engaging with
your audience. 

Adjust
Analyzing your ROI and
adjust strategies. 
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Are you consistently struggling to manage multiple social
media profiles?

Are you a social media manager looking for ways to free
up some time to catch some shuteye?

Do you feel overworked because you have to oversee the
business, as well as social media marketing?

Do you feel stressed out about making graphics and
content for your social media platforms?

Jun Wang
Lead Strategist

Social Media Expert
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We'd love to
work with you.

Phone Number
(832) - 702-5293

Email Address
contact@jsbcmarketing.com

Website
www.jsbcmarketing.com

Get Social
With Us
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A brand is no longer what
we tell the consumer it is 
– it is what consumers tell
each other it is.

- Scott Cook, Founder, Intuit
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